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Modern Reinterpretation of Tradition

Itis not easy to create amodern product that embodies traditional philosophy and aesthetics. It requires
research on traditional shapes and usages. At times, there are stereotypes that tradition does not go
along with modern lifestyles. However, tradition is never boring nor is it a decorative ornament
distant from modern life. Tradition continues only after condensing many people’s wisdom and
philosophy on life. For this reason, Arumjigi aspires to create products that can be suitable for daily
life by modernizing traditional aesthetics. To accomplish our aspiration, the collaboration and support
from Korea’s representing lifestyle brand, JAJU is especially meaningful. Arumjigi sincerely appreciates
JAJU’s executive officers who accompanied every step with us. Finally, we send our gratitude to our
customers who patiently waited for ‘boryo’ even though it took a long time to manufacture additional
products.

Arumjigi endeavors to continue exploring traditional aesthetics and beauty and to create new cultural
products in addition to boryo. Please look forward to Arumjigi’s new designs that are melted in daily
life.
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SHINSEGAE INTERNATIONAL JAJU

JAJU suggests independent lifestyle with the mission that “the best is used the most.” JAJU is committed to enrich our customers’ everyday
lives with “the best options.” JAJU continues to build the standard and to question what is being used the most and what is the best.

As Korean'’s representing lifestyle brand, JAJU continues researching contemporary customers’ lifestyle closely, and developing genuinely
meaningful usage and values. JAJU offers various products that are relevant to everyday life including furniture, home decoration, kitchen

and bathroom products, bedding, kids, travel and aroma.
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The first collaboration with SHINSEGAE INTERNATIONAL JAJU and Arumjigi started in 2016. We introduced “Ja-ah” brand which
reflects the value of traditional clothes and philosophy. By applying proportion, color, shape, material and pattern from Korean

traditional hanbok into modern clothing, we appreciated positive feedback from many.
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